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METODOLOGIA

Estos son los resultados de una encuesta de 28 mercados
realizada por Ipsos en su plataforma en linea Global Advisor.
Ipsos entrevisto a un total de 22,016 adultos de 18 a 74 afios en
los Estados Unidos, Canada, Malasia, Sudafrica y Turquia, y de
16 a 74 en otros 23 mercados entre el viernes 24 de septiembre
y el viernes 8 de octubre de 2021.

La muestra consta de aproximadamente 1.000 personas en
Australia, Bélgica, Brasil, Canada, China continental, Francia,
Alemania, Gran Bretafa, Italia, Japon, Espafiay los EE. UU., Y
500 personas en cada uno de Argentina, Chile, Colombia,
Hungria, India, Malasia, México, Paises Bajos, Peru, Polonia,
Rusia, Arabia Saudita, Sudafrica, Corea del Sur, Suecia y
Turquia.

Las muestras de Argentina, Australia, Bélgica, Canada, Francia,
Alemania, Gran Bretana, Hungria, Italia, Japdn, Paises Bajos,
Polonia, Corea del Sur, Espana, Suecia y EE. UU. Pueden
tomarse como representativas de su poblacion adulta general
en la edad de 75.

Las muestras en Brasil, Chile, China continental, Colombia,
India, Malasia, México, Peru, Rusia, Arabia Saudita, Sudafrica y
Turquia son mas urbanas, mas educadas y / 0 mas prosperas
que la poblacién en general. Se debe considerar que los
resultados de la encuesta para estos paises reflejan las
opiniones del segmento mas "conectado” de su poblacion.
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Los datos estan ponderados para que la composicion de la
muestra de cada pais refleje mejor el perfil demografico de la
poblacién adulta de acuerdo con los datos del censo mas
reciente.

“El promedio global de paises” refleja el resultado promedio de
todos los paises y mercados donde se realiz6 la encuesta. No
se ha ajustado al tamafio de la poblacion de cada pais o
mercado y no pretende sugerir un resultado total.

Cuando los resultados no suman 100 o la 'diferencia’ parece ser
+/- 1 mas / menos que la real, esto puede deberse al redondeo,
respuestas multiples o la exclusion de "no sé" o respuestas no
declaradas .

La precision de las encuestas en linea de Ipsos se calcula
utilizando un intervalo de credibilidad con una encuesta de 1000
con una precisiéon de +/- 3,5 puntos porcentuales y de 500 con
una precision de +/- 5,0 puntos porcentuales. Para obtener mas
informacion sobre el uso de intervalos de credibilidad por parte
de Ipsos, visite el sitio web de Ipsos.

La publicacion de estos hallazgos se rige por las reglas y
regulaciones locales.




INFLUENCIA EN ASUNTOS GLOBALES
TOP2BOX POSITIVA (Muy Positiva/Algo Positiva)

] CAMBIO DESDE

Oct Sept Sept Nov Oct Oct Oct
2021 | 2020 | 2019 | 2018 | 2017 | 2016 | 2015 2020 | 2019 | 2018 | 2017 | 2016 | 2015

Canada 80% 81% 81% 77% 82% 81% 81% -1% 4% -4% -1%

Alemania 77% 78% 75% 71% 76% 81% 75% -1% 3% 4% -5% -5% 6%
Francia 72% 70% 71% 67% 75% 71% 72% 2% -1% 4% -8% 4% -1%
Unién Europea 72% 70% 70% 66% 71% n/a n/a 2% n/c 4% -5% n/a n/a
Naciones Unidas 70% 69% 71% 67% 72% 73% 74% 1% -2% 4% -5% -1% -1%
Mi pais 70% 69% 68% 68% 70% 68% 70% 1% 1% n/c -2% 2% -2%
Gran Bretaria 64% 66% 62% 63% 69% 67% 72% -2% 4% -1% -6% 2% -5%
Estados Unidos 62% 50% 52% 50% 55% 64% 65% 12% -2% 2% -5% -9% -1%
El Banco Mundial 62% 61% 61% 57% 61% 58% 59% 1% n/c 4% -4% 3% -1%
El Fondo Monetario Internacional (o FMI) 60% 59% 58% 56% 59% 56% 57% 1% 1% 2% -3% 3% -1%
OTAN 60% 60% 60% 57% n/a n/a n/a n/c n/c 3% n/a n/a n/a
India 48% 50% 52% 51% 59% 55% 56% -2% -2% 1% -8% 4% -1%
Rusia 45% 46% 45% 43% 50% 46% 42% -1% 1% 2% 7% 4% 4%
China 43% 42% 53% 53% 58% 55% 53% 1% -11% n/c -5% 3% 2%
Israel 40% 39% 36% 35% 43% 37% 33% 1% 3% 1% -8% 6% 4%
Arabia Saudita 40% 42% 39% 34% n/a n/a n/a -2% 3% 5% n/a n/a n/a
Iran 24% 27% 25% 25% 31% 26% 25% -3% 2% n/c -6% 5% 1%
Afganistan 19% n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a

Note: Online samples in mainland China, India, Russia, and Saudi Arabia tend to be more urban, educated, and/or affluent than the general population.

Q2. [RESUMEN - TOP2BOX (MUY POSITIVA/ALGO POSITIVA)] PENSANDO EN LA PROXIMA DECADA, ;DIRIA
3 - ©lpsos | World Affairs QUE LOS SIGUIENTES PAISES U ORGANIZACIONES TENDRAN EN GENERAL UNA INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS GLOBALES?




INFLUENCIA EN ASUNTOS GLOBALES - ZOOM CHILE
TOP2BOX POSITIVA (Muy Positiva/Algo Positiva)

Octubre 201

Canada 85% 80%
Alemania 83% 7%
Francia 80% 72%
Gran Bretana 77% 64%
Unién Europea 76% 72%
Mi pais 73% 70%
Naciones Unidas 66% 70%
El Banco Mundial 64% 62%
IIEIIVIFI)ondo Monetario Internacional (o 64% 60%
Estados Unidos 63% 62%
China 57% 43%
Rusia 53% 45%
OTAN 51% 60%
India 51% 48%
Arabia Saudita 39% 40%
Israel 36% 40%
Iran 22% 24%
Afganistan 17% 19%

Note: Online samples in mainland China, India, Russia, and Saudi Arabia tend to be more urban, educated, and/or affluent than the general population.

Q2. [RESUMEN - TOP2BOX (MUY POSITIVA/ALGO POSITIVA)] PENSANDO EN LA PROXIMA DECADA, ;DIRIA
4 - © Ipsos | World Affairs QUE LOS SIGUIENTES PAISES U ORGANIZACIONES TENDRAN EN GENERAL UNA INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS GLOBALES?




= INFLUENCIADORES - EE.UU wuv posiva. [N

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average 13% 62%
Peru 16% 84%
India 2% (Y M 7 84%
South Korea 24% 79%
Colombia 11% 78%
United States 1% IV s e, 78%
Brazi 2% HIEEEEEEEEZY s e 77%
Japan 11% 75%
South Africa 10% 74%
Poland 8% [HNZS S 72%
Argentina 14% 71%
Mexico 11% 70%
Malaysia 15% 64%
Hungary 14% 64%
Chile 11% 63%
Spain 23% 63%
Saudi Arabia -4% 59%
Australia 16% 59%
ltaly 10% 57%

Great Britain  16% 55% T
France 2126 55% PROXIMA DEGADA, ¢ DIRIA QUE
Canada 23% 53% LOS SIGUIENTES PAISES U

Netherlands 22% 51% ORGANIZACIONES TENDRAN EN
Sweden 21% 50% GENERAL UNA INFLUENCIA
Belgium 20% 48% POSITIVA O NEGATIVA EN LOS

Germany 25% 47% HSEENITORE 011250

China 2% | ENEANEENG0% M 41% Nezote)
. N=22016
Russia 6% 37% [CHANGE = CHANGE FROM 2020]

Turkey 3% 36%

5 — © Ipsos | World Affairs @
Note: Online samples in Brazil, Chile, mainland China, Colombia, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, South Africa and Turkey tend to be more urban,
educated, and/or affluent than the general population.



INFLUENCIADORES - OTAN muy PosITIVA [l

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average n/c 60%
Poland 4% 80%
India 1% 73%
Netherlands 1% 70%
Hungary 8% 69%
Great Britain  -5% 68%
South Korea 6% 67%
Australia 3% 67%
Canada n/c 66%
Japan 4% 66%
Peru -1% 65%
South Africa 3% 64%
Sweden n/c 63%
Belgium 1% 62%
Colombia -4% 61%

United States -3% 61%
ltaly 3% 59%
Mexico -6% 59%
Spain 2% 58%

Turkey 11%
Germany -2%

57%
56% 0216. [OTAN] PENSANDO EN LA

Malaysia 3% 55% B o i
Brazil -9% 54% ORGANIZACIONES TENDRAN EN
Chile -5% 51% GENERAL UNA INFLUENCIA
China -3% 51% POSITIVA O NEGATIVA EN LOS
France 3% 51% g‘igg&?& CF;zIé%EAol?\JEDSgNTs
Saudi Arabia -8% 48% (N=22016)
Argentina -1% 48% [CHANGE = CHANGE FROM 2020]
Russia 2% 32%
6 — © Ipsos | World Affairs @
Note: Online samples in Brazil, Chile, mainland China, Colombia, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, South Africa and Turkey tend to be more urban,

educated, and/or affluent than the general population.



7N
@ INFLUENCIADORES — NACIONES UNIDAS T

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average 2% 70%
China 2% 84%
India  -1% 82%
South Africa 1% 82%
Peru nlc 81%
Mexico -6% 77%
South Korea 3% 77%
Brazil n/c 76%
Colombia -5% 76%
Poland 1% 75%
Great Britain  n/c 74%
Sweden 1% 74%
Malaysia -3% 74%
Hungary 3% 73%
Argentina 3% 71%
Netherlands 3% 70%
Australia -2% 70%

Canada n/c 69%
Belgium 8% 66%
Chile 2% 66% 259 [N 2D NATIORE]
United States -4% 65% D A A
i 9 64% e PA|
Russia -1% 0 o SIGUIENTES PAISES U
Spain  22% 64% ORGANIZACIONES TENDRAN EN
ltaly 5% 63% GENERAL UNA INFLUENCIA
Japan 4% 62% POSITIVA O NEGATIVA EN LOS
9 9 SO ELOISIALESE
Turkey 12% Lo 61% BASE: ALL RESPONDENTS
Saudi Arabia -3% 61% (N=22016)
Germany n/c 60% [CHANGE = CHANGE FROM 2020]
France 5% 59%
7 — © Ipsos | World Affairs @
Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

educated, and/or affluent than the general population.



(%) INFLUENCIADORES - CANADA v

CAMBIO TOTAL POSITIVA ALGO POSITIVA [

Global Country Average  n/c /S S 62, 50%
Colombia -3% 91%
Mexico -2% 90%
Peru 1% S/ G675 M 89%
South Korea 7% - KK/ 7 A 85%
Canada -3% 86%
Argentina  n/c 86%
Chile 20, I A NGB A 85%
Poland 3% KA 7 557
Brazi 19 XL s 55
Australia -5% 85%
South Africa e 84%
Spain 8% IEENICHN 1 84%
Netherlands 4% 84%
Sweden -39 IR 71 6 84%
Great Britain 7% |NICH R 677G 53%
india 1% 83%
United States -6% 83%
Hungary 4% N/ BTG 50%
Malaysia 9% gl C2 L oI
France 205 KK /SN O G5 79%  ROXIMA DECADA, (DIRIA

Belgium 1% T S P N EN
Germany -1% 79%  GENERAL UNA INFLUENCIA
Japan 3% 77%  POSITIVA O NEGATIVAEN LOS
taly 1% 73% ASUNTOS GLOBALES?
Turkey nic 70% A TR
Saudi Arabia -5% RS/ 507 R 637 L ——
Russia 2% 60%
China 6% 53%

8 — © Ipsos | World Affairs @

Note: Online samples in Brazil, Chile, mainland China, Colombia, India, Malaysia, Mexico, Peru, Russia, Saudi Arabia, South Africa and Turkey tend to be more urban,
educated, and/or affluent than the general population.



@ \NFLUENCIADORES — ALEMANIA

muy PosITIVA [l

7 CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average n/c 7%
Colombia n/c 88%
Peru -2% 87%
Mexico -3% 86%
South Africa n/c 85%
India 1% 84%
Netherlands -3% 84%
Spain 4% 83%
South Korea 2% 83%
Argentina -2% 83%
Chile -2% 83%
Germany -1% 80%
Sweden -1% 80%
Belgium 1% 79%
Malaysia 7% 79%
Australia -2% 78%
Brazil -1% 77%
Canada 1% 75%
France 1% 75%
China -1% 75% P L T EANES B
Japan 2% 74% LA PROXIMA DECADA., ¢ DIRIA
Russia nfc 73% QUE LOS SIGUIENTES PAISES U
Hungary n/c 72% ORGANIZACIONES TENDRAN EN
Great Britain  -7% 72% GENERAL UNA INFLUENCIA
Saudi Arabia 6% 71% POSITIVA O NEGATIVAEN LOS
: ASUNT LOBALES? AFFAIRS?
United States -3% 70% SN
Turkey 6% 67% s
ltaly  12% 65% [CHANGE = CHANGE FROM 2020]
Poland -5% 63%
9 — © Ipsos | World Affairs @
Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

educated, and/or affluent than the general population.



' INFLUENCIADORES - FRANCIA

CAMBIO

Global Country Average
Peru
Colombia
India

Mexico
Argentina
South Africa
Chile

South Korea
Brazil

Spain
France
Sweden
United States
Malaysia
Canada
Japan
Netherlands
Germany
Hungary
Poland
Australia
China
Belgium
Russia
Great Britain
ltaly

Saudi Arabia
Turkey

10 — © Ipsos | World Affairs

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

2%
1%
-1%
3%
-1
5%
4%
2%
10%
n/c
4%
6%
4%
1%
9%
n/c
5%
7%
-1%
9%
10%
7%
-3%
2%
1%
7%
8%

TOTAL POSITIVA
72%

[ 21% Byl

79%
78%
78%
77%
74%
73%
73%
72%

72%

72%

70%

69%

69%

69%

68%

67%

64%

59%

58%

-19% 45%

2%

1%

educated, and/or affluent than the general population.

muy PosITIVA [l
ALGO POSITIVA [

89%
87%
85%

84%

82%

%

80%

Q2.6 [FRANCE] PENSANDO EN LA
PROXIMA DECADA, ;DIRIA QUE
LOS SIGUIENTES PAISES U
ORGANIZACIONES TENDRAN EN
GENERAL UNA INFLUENCIA
POSITIVA O NEGATIVA EN LOS
ASUNTOS GLOBALES? BASE: ALL
RESPONDENTS (N=22016)
[CHANGE = CHANGE FROM 2020]



‘ INFLUENCIADORES - UNION EUROPEA

CHANGE

Global Country Average
Colombia
Peru

Mexico

India

Spain

South Korea
Brazil

South Africa
Chile

ltaly
Argentina
Malaysia
Hungary
Poland
Netherlands
Sweden
Australia
Canada
Japan
Germany
China

United States
France
Saudi Arabia
Belgium
Great Britain
Turkey
Russia

11 - © Ipsos | World Affairs

2%
n/c
n/c
-3%
-1%
3%
7%
1%
1%
-3%
17%
3%
2%
6%
2%
2%
10%
2%
n/c
6%
-3%
-3%
-5%
1%
-5%
2%
1%
5%
-1%

65%
64%
63%
63%
60%

57%

53%

muy PosITIVA [l

TOTAL POSITIVE ALGO POsITIVA [T
72%

84%
83%
82%
81%
80%
79%
79%
78%

76%

75%

74%

73%

73%

72%

72%

72%

71%

70%

69%

69%

68%

Q2.2 [EUROPEAN UNION] PENSANDO EN LA
PROXIMA DECADA, ;DIRIA QUE LOS SIGUIENTES
PAISES U ORGANIZACIONES TENDRAN EN
GENERAL UNA INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS GLOBALES?

BASE: ALL RESPONDENTS (N=22016)

[CHANGE = CHANGE FROM 2020]

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban, E
educated, and/or affluent than the general population.



O INFLUENCIADORES - ‘MI PAIS’ woy posva [l

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average o, 17% 70%

Australia _go, 23% 84%
84%
Saudi Arabia 7o, 44% 82%
79%
78%

7%

7%

South Korea 8%

Netherlands _go,
Malaysia _4o,
Mexico 3o
Sweden 30,

Peru 1o 76%
Chie gy, 73%
ltaly g 10% 71%
Spain g9 69%
Japan e EEA 69% Q2.4 [MY COUNTRY] PENSANDO
Belgium g 7% 65% EN LA PROXIMA DECADA, ¢ DIRIA
QUE LOS SIGUIENTES PAISES U
Turkey _59, 25% 62% ORGANIZACIONES TENDRAN EN
: GENERAL UNA INFLUENCIA
South Africa 51, 62% o AT e
Colombia _39, 13% 61% ASUNTOS GLOBALES?
_ BASE: ALL RESPONDENTS,
Brazil _g9, 17% 61% EXCLUDING RUSSIA, CANADA,

Poland _59,

0 0 CHINA, FRANCE, GERMANY, UK,
s8°% e e
56°% (CHANGE = CHANGE FROM 2020
49%

Argentina -39,
Hungary -39,

12 - © Ipsos | World Affairs @
Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,
educated, and/or affluent than the general population.



INFLUENCIADORES — GRAN BRETANA wuy posmva [l

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average -1% 64%

Peru 1% 82%
South Africa -1% 80%
India  n/c 80%

80%

79%

78%

77%

77%

77%

76%

74%

74%

72%

1%

66%

65%

64%
China 1% 59%

Sweden -6% 59% Sé,\]g /EﬁggAETNB&T?FI!\gxm A

o SIGUIENTES PAISES U

Turkey 6% 50% ORGANIZACIONES TENDRAN EN

Colombia -4%
Australia 1%
Mexico -2%
Chile -3%

South Korea 9%
United States -5%
Malaysia 7%
Japan 7%
Canada -2%
Brazil -3%
Great Britain  -3%
Argentina 2%
Saudi Arabia -1%
Poland -5%

Spain -4% 49% GENERAL UNA INFLUENCIA
italy 5% 49% POSITIVA O NEGATIVA EN LOS

48% e

Netherlands -3% . . BASE: ALL RESPONDENTS
42% (N=22016)

France -3%

Belgium -5% 36% [CHANGE = CHANGE FROM 2020]
Germany -5% 34%
13 — © Ipsos | World Affairs @
Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

educated, and/or affluent than the general population.



@ INFLUENCIADORES - EL BANCO MUNDIAL woy osmva I

CAMBIO TOTAL POSITIVA ALGO POSITIVA .
Global Country Average 1% 62%
India 3% 84%
China 8% 80%
Peru 6% 80%
South Africa 3% 78%
Malaysia -1% 74%
Mexico -39 73%
South Korea 6% 72%
Brazil -19% 70%
Colombia -3% 67%
Poland 6% 65%
Chile 29 64%
Saudi Arabia -3% 64%
Japan 29 63%
Netherlands -1% 62%
Sweden -4% 59%
Australia n/c 58%

Canada n/c 58% Q2.8 [THE WORLD BANK]
Spain -4% 56% PENSANDO EN LA PROXIMA

56% DECADA, ¢DIRIA QUE LOS

Argentina 59, \
56% e
- ¢ ORGANIZACIONES TENDRAN

Great Britain 6%

Hungary 2% 53% L
Belgium 3% 52% INFLUENCIA POSITIVA O
Russia -2% 52% NEGATIVA EN LOS ASUNTOS
Turkey 3% 52% GLOBALES? BASE: ALL
italy 9% 51% RESPONDENTS (N=22016)
United States -3% 50% Sy AR RN
France 2% 49%

Germany  n/c 42%

14 - © Ipsos | World Affairs @

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,
educated, and/or affluent than the general population.



INFLUENCIADORES — FONDO MONETARIO INTERNACIONAL | ... m

CAMBIO TOTAL POSITIVE ALGO POSITIVA .
Global Country Average 1% 60%
India 3% 82%
Peru 5% 79%
China -1% 78%
South Africa 29, 76%
Malaysia -2% 69%
South Korea 9% 68%
Poland 79 68%
Mexico -4%, 67%
Chile 5% 64%
Japan 39 64%
Colombia -7% 62%
Netherlands 3% 62%
Sweden .19, 62%
Brazil 29, 61%
Saudi Arabia -2% 61%
Great Britain .59, 58%
Spain -2% 56%
Australia -2% 55% Q2.9 [THE INTERNATIONAL
Hungary 3% 54% MONETA%&WX‘B]EZ?&ANS% R
- 0 EN LA PR »
i ORGANIZACIONES TENDRAN EN
ltaly 7% 51% GENERAL UNA INFLUENCIA
Russia 4% 51% POSITIVA O NEGATIVA EN LOS
France 1% 50% ASUNTOS GLOBALES?

United States 29 50% Bhfsngﬁ"é')- RESFONDIENTS
Germany -3% 47% ECHANGE - CHANGE FROM 2020]
Argentina 79 46%

Turkey 2% 43%

15 — © Ipsos | World Affairs @
Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,
educated, and/or affluent than the general population.



TN
@ INFLUENCIADORES - INDIA

CAMBIO
Global Country Average -2% 48%
88%

India

Japan
South Africa
Russia
Mexico

Peru
Australia
United States
Colombia
Brazil
Malaysia
Chile
Argentina
South Korea
Poland
Saudi Arabia
Great Britain
Canada
China

Spain
Hungary
Sweden
France
Turkey
Germany
Netherlands
ltaly
Belgium

16 — © Ipsos | World Affairs

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

n/c
3%
3%
-9%
-8%
-5%
5%
2%
-6%
-5%
7%
-6%
-4%
1%
-3%
7%
-5%
n/c
3%
2%
3%
-4%
n/c
-4%
-1%
-1%
-4%
1%

66%
65%
63%
59%

59%

56%

55%

54%

52%

52%

51%
50%
48%
47%
46%
45%

43%

40%

39%

39%

37%

36%

33%

33%

32%

31%

30%

educated, and/or affluent than the general population.

TOTAL POSITIVA

muy PosITIVA [l
ALGO POSITIVA [

Q2.10 [INDIA] THINKING
PENSANDO EN LA PROXIMA
DECADA, ;DIRIA QUE LOS
SIGUIENTES PAISES U
ORGANIZACIONES TENDRAN
EN GENERAL UNA
INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS
GLOBALES?

BASE: ALL RESPONDENTS
(N=22016)

[CHANGE = CHANGE FROM

2020]



' INFLUENCIADORES - RUSIA

CAMBIO

Global Country Average
China

India

Russia
Mexico

Peru
Malaysia
Colombia
South Africa
Argentina
Brazil

Chile

Turkey
Saudi Arabia
South Korea
Hungary
Spain

ltaly
Australia
Japan
France
Canada
Germany
United States
Belgium
Great Britain
Netherlands
Sweden
Poland

17 — © Ipsos | World Affairs

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

-1%
5%
-4%
-4%
-3%
-9%
5%
1%
n/c
7%
-8%
-5%
n/c
-9%
3%
1%
1%
-5%
6%
n/c
-1%
5%
3%
-1%
-4%
6%
9%
-4%
-5%

45%

TOTAL POSITIVA

muy PosITIVA [l
ALGO POSITIVA [

85%

77%
77%
74%
71%
66%

65%

59%

59%

56%

53%

52%

52%

42%

38%

37%

37%

32%

30%

28%

25%

25%

21%

21%

20%
19%
17%
14%

educated, and/or affluent than the general population.

Q2.12 [RUSIA] PENSANDO EN
LA PROXIMA DECADA, ;DIRIA
QUE LOS SIGUIENTES PAISES
U ORGANIZACIONES
TENDRAN EN GENERAL UNA
INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS
GLOBALES?

BASE: ALL RESPONDENTS
(N=22016)

[CHANGE = CHANGE FROM

2020]



‘ INFLUENCIADORES - CHINA

CAMBIO TOTAL POSITIVA
Global Country Average n/c 43%
Russia -5% 76%
Peru 7% 75%
Mexico 29, 74%
Malaysia 29 70%
Brazil 59 64%
South Africa 8% 64%
Saudi Arabia 2% 63%
Colombia 3%, 61%
Argentina n/c 59%
Chile 1o INNETE 4% 57%
Spain n/c 46%
Turkey -4 43%
India 99 39%
Hungary -1 37%
Poland 29 35%
ltaly -10% 31%
Japan 29, 26%
France 1o, BRNIIIN28% T 25%
Belgium _6% 25%
Australia 19 25%
Netherlands .29 24%
Great Britain 59, 24%
United States .19, 23%
Germany -1, 23%
Sweden 49, 21%
South Korea _59 21%
Canada p/c 21%
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Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,
educated, and/or affluent than the general population.

muy PosITIVA [l
ALGO POSITIVA [

Q2.7 [CHINA] PENSANDO EN
LA PROXIMA DECADA, ;DIRIA
QUE LOS SIGUIENTES PAISES
U ORGANIZACIONES
TENDRAN EN GENERAL UNA
INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS
GLOBALES?

BASE: ALL RESPONDENTS,
EXCLUDING CHINA (N=21016)
[CHANGE = CHANGE FROM

2020]



-

Global Country Average
India

Russia
United States
South Africa
China

Brazil
Colombia
Argentina
South Korea
Peru

Mexico
Australia
ltaly

Canada
Hungary
Chile
Germany
France
Spain
Poland
Japan
Great Britain
Netherlands
Sweden
Malaysia
Belgium
Turkey
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Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

INFLUENCIADORES - ISRAEL

CAMBIO

TOTAL POSITIVA

40%

66%
58%
55%
nic 54%
4% 53%
-10% 50%

-2% 49%

2% 49%

9% 49%

-3% 49%

-3% 44%

3% 1%

6% 38%

3% 37%

5% 36%

-2% 36%

8% 35%

9% 35%

9% 35%

5% 33%

nic 31%

4% 30%

5% 29%

-8% 28%

nic 25%

4% 24%

-2% 20%

2%
2%
-3%
-1%

educated, and/or affluent than the general population.

muy PosITIVA [l
ALGO POSITIVA [

Q2.13 [ISRAEL] PENSANDO EN
LA PROXIMA DECADA, ;DIRIA
QUE LOS SIGUIENTES PAISES U
ORGANIZACIONES TENDRAN EN
GENERAL UNA INFLUENCIA
POSITIVA O NEGATIVA EN LOS
ASUNTOS GLOBALES?

BASE: ALL RESPONDENTS,
EXCLUDING SAUDI ARABIA
(N=21515)

[CHANGE = CHANGE FROM 2020]
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INFLUENCIADORES - ARABIA SAUDITA

CAMBIO
Global Country Average -1%
Saudi Arabia 8¢9,
Malaysia 59,
India n/c
China 59,
South Africa -49,
Colombia -39,
Mexico -5%
South Korea -19,
Peru -39,
Russia -39%
Japan -1%
Brazil -10%
Argentina -99,
Chile -10%
Poland -29,
Australia 29,
ltaly 1%
Great Britain 59,
Spain -29%
Canada 49,
United States -59,
Hungary -3%
Turkey 1%
Germany 1%
Netherlands 49,
France -29%
Belgium .79,
Sweden -4%,

TOTAL POSITIVA

40%

74%
71%
66%
55%

54%

53%

52%

51%

48%

48%

47%

39%

39%

36%

34%

29%

27%

27%

26%

25%

24%

23%

21%

20%

20%

16%

15%
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Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,
educated, and/or affluent than the general population.

muy PosITIVA [l
ALGO POSITIVA [

92%

Q2.17 [SAUDI ARABIA]
PENSANDO EN LA PROXIMA
DECADA, ;DIRIA QUE LOS
SIGUIENTES PAISES U
ORGANIZACIONES TENDRAN
EN GENERAL UNA
INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS
GLOBALES?

BASE: ALL RESPONDENTS
(N=22016)

[CHANGE = CHANGE FROM

2020]



Y ]
©_ INFLUENCIADORES - IRAN
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Global Country Average -3%
China 19,

India 19
Malaysia 8%
Russia 129,
South Africa 19,
Mexico -11%,
Brazil -139%,

South Korea -29,
Peru -8,
Colombia -6%
Japan -19,
Saudi Arabia -5%
Australia 29,
Chile -59,
Turkey -11%
Spain -19%
Argentina -9%
Italy n/c
Canada 29,
United States 19
Great Britain 49,
Poland -g%
Hungary -1%
Belgium -19,
Netherlands 39,
Germany -2%
France -49,
Sweden 6%

CAMBIO
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Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban,

24%

59%
53%
53%
36%

32%

30%

27%

27%

27%

26%

25%

24%

23%
22%
20%
19%
18%
16%

16%

16%

16%

14%

14%

12%

1%

1%

1%

10%

educated, and/or affluent than the general population.

TOTAL POSITIVA

muy PosITIVA [l
ALGO POSITIVA [

Q2.14 [IRAN] PENSANDO EN
LA PROXIMA DECADA, ;DIRIA
QUE LOS SIGUIENTES PAISES
U ORGANIZACIONES
TENDRAN EN GENERAL UNA
INFLUENCIA POSITIVA O
NEGATIVA EN LOS ASUNTOS
GLOBALES? BASE: ALL
RESPONDENTS (N=22016)
[CHANGE = CHANGE FROM

2020]



e INFLUENCIADORES - AFGANISTAN

19%

52%
51%
39%
38%
28%

24%

22%

21%

21%

19%

19%

18%

17%

17%

16%

15%

14%

14%

14%

12%

12%

12%

11%

10%

9%

8%

8%

5%

Global Country Average
China
Malaysia
Saudi Arabia
India

South Africa
Mexico
Brazil
Colombia
Peru
Australia
Russia
Turkey
Japan

Chile

South Korea
Spain
Argentina
Poland
Great Britain
United States
Canada

ltaly
Hungary
Germany
Belgium
Netherlands
France
Sweden
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muy PosITIVA [l
TOTAL POSITIVA ALGO POSITIVA [

Q2.18 [AFGHANISTAN] PENSANDO
EN LA PROXIMA DECADA, ¢;DIRIA
QUE LOS SIGUIENTES PAISES U
ORGANIZACIONES TENDRAN EN
GENERAL UNA INFLUENCIA
POSITIVA O NEGATIVA EN LOS
ASUNTOS GLOBALES?

BASE: ALL RESPONDENTS (N=22016)

Note: Online samples in mainland China, India, South Africa, Peru, Mexico, Brazil, Colombia, Malaysia, Chile, Russia, Turkey and Saudi Arabia tend to be more urban, &

educated, and/or affluent than the general population.
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Global Service Line Leader, Public Affairs

300—160 Bloor Street East
Toronto, Ontario, Canada M4W 1B9

Direct Phone: 416.324.2001

email: Darrell.Bricker@ipsos.com
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SOBRE IPSOS

Ipsos es la tercera empresa de investigacion de mercado mas
grande del mundo, esta presente en 90 mercados y emplea a
mas de 18.000 personas.

Nuestros profesionales de investigacion, analistas y cientificos
han creado capacidades unicas de multiples especialistas que
brindan informacion poderosa sobre las acciones, opiniones y
motivaciones de los ciudadanos, consumidores, pacientes,
clientes o empleados. Nuestras 75 soluciones comerciales se
basan en datos primarios provenientes de nuestras encuestas,
monitoreo de redes sociales y técnicas cualitativas u
observacionales.

“Game Changers” - nuestro lema - resume nuestra ambicién
de ayudar a nuestros 5.000 clientes a navegar mas facilmente
en nuestro mundo profundamente cambiante.

Fundada en Francia en 1975, Ipsos cotiza en Euronext Paris
desde el 1 de julio de 1999. La empresa forma parte del indice
SBF 120 y Mid-60 y es elegible para el Servicio de Liquidacion
Diferida (SRD).

Cddigo ISIN FR0000073298, Reuters ISOS.PA, Bloomberg
IPS: FP

WWwWw.ipsos.com
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GAME CHANGERS

En nuestro mundo de rapidos cambios, la necesidad de
informacion confiable para tomar decisiones confiables nunca
ha sido mayor.

En lpsos creemos que nuestros clientes necesitan mas que un
proveedor de datos, necesitan un socio que pueda producir
informacion precisa y relevante y convertirla en verdad
procesable.

Es por eso que nuestros expertos apasionadamente curiosos
no solo brindan la medicion mas precisa, sino que la moldean
para brindar una verdadera comprension de la sociedad, los
mercados y las personas.

Para hacer esto, utilizamos lo mejor de la ciencia, la tecnologia
y el conocimiento y aplicamos los principios de seguridad,
simplicidad, velocidad y sustancia a todo lo que hacemos.

Para que nuestros clientes puedan actuar de forma mas
rapida, inteligente y audaz.

En ultima instancia, el éxito se reduce a una simple verdad:
Actuas mejor cuando estas seguro.




